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2.2.3 Fnsudevemsuianssu Sudsrssaiewnsiieguniwidigaann

MIIBUMULATFIULAEAINUABATENN901M5VRB WA (FSSA, Ministry
of Health and Family Welfare) ld$ndoimunifsafuinnssumasaudasnsiovesdudi
mmmﬁaqmmwvﬁa Food Safety and Standards (Health Supplements, Nutraceuticals,
Food for Special Dietary Use, Food for Special Medical Purpose, and Prebiotic and Probiotic
Food) Regulations, 2022 6'?5@Li“h;ﬂﬁﬂ%’ﬂﬂﬁ%ﬂﬂgisLﬁﬂuaﬂ’mﬁm:ﬁ'aﬂ 2559 #l4lunis
PIUANLNATELAUADIM ST 1T LieaenseunstfuguaduAuTanssulududiia
innTudugidu IWannsanseunquussnnaudag q inanuans Ssaneldsungsadeui
sgUsznauluimeninguandn laun (1) 0msia3u (Health Supplements: HS) (2) TnwuiaUn
(Nutraceuticals: Nutra) (3) 81%154 93ngUszasAiivay (Food for Special Dietary Use: FSDU)
(4) 81m13M19M15UnnE (Food for Special Medical Purpose: FSMP) d1wnfugiaenseor
wnindseylilasuammisianie 019 130 §g901g waz (5) 91915UsBIAN Prebiotic kag
Probiotic (Pre-Pro) vienguemsitligndeslunszimzeims

sangsueuildseyliiwdefasioratidmnandu q (Additives) ivhan
oty in waznaldl auiiszylilag the Indian Food Composition Tables (IFCT) wagil

drunauvetnsaunan1uiseylily the Spices Board of India IngnanasAoLans

L [ 6

dyanwaluuaainveadndaaiindueimsussnnle Usunamwesansiilduazlassnammiaen

o

Usinaunsligeganietu (Recommended Daily Allowance: RDA) mauuavnaiiivunlilag
the Indian Council of Medical Research (ICMR) or the Codex Alimentarius Commission

IR AU/ VAITTZIIAN 9 A’

o

FUIaBufsauuI anamnssuesuIanssuazasyaniuazsgld

o w

Tiuineasnstusisldniswdn lnanzlsaszuin ((ain-19) 1WudadedrAgusynisnils

= o

nszaulviinnsruanIufenIsoImsitalingdduiu Usenauiumfiouvainuduiie

q

PAUALAUATDA/ /AL ULNTIaZNTUNNEULIE 51N (Ayurveda Medicine) {uiiugIuegudn
1N518971U4V89 EY (The Sunrise Consumer Health and Nutrition Sector)? Lﬁaqumﬁué
2565 guana vmsneusuusenuluduievatese louwuilduaiudesnisiluuiugns

nsuanamsvesnulriinuUselevdluiunistesiu/Snulsauntuud?

! Download T84 ued EY 167 https://www.ey.com/en_in/consumer-products-retail/confluence-
of-food-pharma-ayurveda-and-tech-to-redefine-the-nutraceutical-sector.
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é wellness Tonics, Juices (11%)
Health and 2'1223?:
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fifldunauvosfivvateuin uenaind £y lilvaruduiinagvsiduanlududeasiunld
Tumsvenenann 16w nsuuzthdudsiugiivdnansmsAnrwudodsnuooulaudseziu
PN 1N HIUFIBNITIBFILNUT MU UAZITA e SITINTALASUNITYBEY
N1IRANALUULATETIE (Multilevel Marketing: MLM)
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