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> Jan Melissen, “The New Public Diplomacy: Between Theory and Practice,” Studies in Diplomacy
and International Relations (2005): 5.
! Joseph Nye, Soft Power: The Means of Success in World Politics (London: Routledge, 2004), p.11.
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° Hwajung Kim, The Importance of Nation Brand, November 2012.
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“Nation brand is the unique, multi-dimensional blend of elements that
provide the nation with culturally grounded differentiation and relevance for all of
its target audiences; and nation branding, game as any other types of branding, can
enhance a country’s image and global awareness and also give it the impetus to
gain competitive advantage over its compel‘/'z‘ors.”6
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from: http://www.brandhorizons.com, p.15.
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JAPAN HOUSE
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’ http://www.culturalnews.com/?p=20794
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1 https://www.jflalc.org/about-us
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