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> Joseph S. Nye, “Soft power: the evolution of a concept,” Journal of Political Power, vol. 14 (2021): 6, DOl
10.1080/2158379X.2021.1879572, available at https://www.softpowerclub.org/wp-content/uploads/2021/03/Nye-Soft-power-the-

evolution-of-a-concept-1.pdf.
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